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1. HammeHoBaHHe TUCIUIIIHHDI

Juctunnuaa « THOCTpaHHBIN SI3bIK B MHIYCTPUH TYpHU3Ma U TOCTCIIPUUMCTBA» UMEET IMOPSIKOBBII
Homep b.1.2.2.1.8 B cTpyKType OCHOBHOW 00pa30BaTEJIbHON NpPOrpaMMbl 110 HAIpPaBIECHUIO
OakamnaBpuata 43.03.03 «l'octuHMuHOE neno», mpoduiab «[ OCTUHUYHBIN Ou3HEC» IS OYHOU
(dopMbI 00ydeHHUS.

2. IlepeyeHb NJIAHUPYEMBIX Pe3yJbTATOB 00yUYeHHSs N0 JUCHHUIIJIMHE, COOTHECEHHBIX ¢
IUIAHMPYEeMbIMH Pe3yJ1bTATAMM YCBOCHHUs] 00pa30BaTe/bHONH MPOrpaMMbl

Kon HaumenoBanne | MTHauKaTOpsl AOCTHKEHUS PesynbraThl 00y4yeHus (yMeHUs U
KOMIIET | KOMIIETEHLUHU KOMIIETEHIIUU 3HAHUS), COOTHECEHHBIE C
CHIINH WUHAVKATOpaMH JTOCTHKEHUS
KOMIIETEHIINH
YK-4 Crniocoben 1. Ucnone3yer 3HaTh: OCHOBHBIE HCTOYHHUKHU
OCYIIECTBIIATh | MH(OPMALIMOHHO- MH(POPMALIMOHHO-
JICIIOBY1O KOMMYHHKAI[MOHHBIE KOMMYHHKAIIMOHHBIX PECYPCOB;
KOMMYHHKAI | pecypchl U TEXHOJIOTUU MPUHLIUIIBI pa0OTHI C ANEKTPOHHBIMU
10 B YCTHOU U IIPY OUCKE HEOOXOIUMOM | CIIOBAPSMH.
MMHUCbMEHHOM uH(opmaIuu B riporiecce | YMETh: UCIOJIb30BATh B
¢dopmax Ha pELIeHNs CTaHAAPTHBIX npodecCHOHATBLHOM 1A TeIbHOCTH
rOoCyJapCTBEHH | KOMMYHUKATHUBHBIX 3a/1a4 | MpU NOJArOTOBKE MPE3EHTALINMN,
OM SI3BIKE Ha TOCYJJapCTBEHHOM JIOKJIaJI0OB HA NHOCTPAHHOM $I3bIKE
Poccniickoit sa3pIke Poccuiickon nporpammbl Canvas, Prezi, Power
®denepanyu u Denepanyu. Point 1 1p.; nepeBOIUTH TEKCTHI C
MHOCTPAHHOM(- MHOCTPAHHOTI'O 53bIKa HA POJAHOM SI3bIK

bIX) sI3bIKE(-ax).

U C POJHOTO sI3bIKa HA MHOCTPaHHBIH
SI36IK MH(POPMALIUIO C HCIIOTb30BAaHUEM
3JIEKTPOHHOTI'O CJIOBApSI.

2. Beger nenoByto
MEPETHCKY, YUUTHIBAS
0COOEHHOCTH
oHUIHATBEHO-IETIOBOTO
CTHJIS ¥ PEYEBOTO
JTHKETA.

3HaTh: IpaBUJIa PEUYEBOI0 NIOBE/ICHNUS B
npodecCrOHAIBHO-/1€JI0BOM OOIIECHUY;
JUATTOTNYCCKUEC 1 MOHOJIOTHYCCKUE
(bopMBbI KOMMYHHKAIIUU U UX
0COOEHHOCTH.

VYMeTb: aIeKBaTHO UCIOJIb30BATh
A3BIKOBBIE HOPMBI IPO(ECCUOHATIBHO-
JIEJIOBOTO OOIEHUS B MUCbMEHHOM 1
YCTHOﬁ KOMMYHHKAIIUH.

3. Bener neoBblie
MIePEroBOPHI Ha
rOCYJJapCTBEHHOM SI3bIKE
Poccuiickoit deneparumn.

3HaTh: OCHOBHI B3aUMOACHCTBUS
MEX]y YWICHAMHKOJUICKTHUBA B
KOMaH/Ie; MPUEMBI yOCKICHHUS,
apryMeHTaIluH, BEIPAKCHUSTOUKU
3pEeHHUS.

YMeTb: BBIPa3UTh MO3UITUIO
KOJIJICKTHBA U COOCTBEHHYIO MO3UIIHIO;
MPE3CHTOBATH MTPOEKT, UCTIONB3YS
npopeCCHOHATIBHYIO0 TEPMUHOJIOTHIO, B
MMUCHMEHHOW U YCTHOU popmax
COTJIACHO OCHOBHBIM MPHUHIIAIIAM
JICIOBOTO ITHUKETA.

4. Vcnionp3yeT JIEKCUKO-
rpaMMaTH4ecKue U
CTHJINCTUYECKHUE PECYPCHI

3HaTh: JIEKCUKO-IPAMMaTUYECKUE U
CTHJINCTUYECKUE PECYPCHI
MHOCTPAHHOIO $I3bIKa.




Ha rOCyapCTBEHHOM
si3p1ke Poccuiickoi
denepauuu B
3aBUCHMOCTH OT
perraemMoit

KOMMYHHKaTHBHOﬁ, B TOM

qucie
npo¢eccCUOHATIBLHOM,
3ajauu.

YMeTh: aHAIM3UPOBATh U CO3/IaBaTh
YCTHBIC M TUCbMEHHBIE TEKCTHI C
OTIOpoi Ha cepbl OOIICHHUS,
pelraeMyr KOMMYHHUKATUBHYIO
3ajady.

5. Ucnons3yer
MHOCTPAHHBIN SA3BIK B
MEXJINYHOCTHOM
O0IIeHNH U
npodeccuoHaIbHON
NesITeTbHOCTH, BBIOHpast
COOTBETCTBYIOILINE
BepOaIbHBIC U
HeBepOallbHbIE CPEACTBA
KOMMYHHKAIUU.

3HaTh: MpaBUJia peYEeBOro MOBEACHUS B
MEXJIMYHOCTHOM NMPO(ECCHOHANIBHO-
JIJIOBOM OOIIIEHUH; YCTHBIE U
MUChbMEHHBIEC (POPMBI KOMMYHHKAIIUN
U UX OCOOEHHOCTH.

YMeTh: aZieKBaTHO HCIIOIB30BATh
S3BIKOBBIE HOPMBI NTPO(HECCHOHAIBHO-
JIEJIOBOTO OOIIEHUS B MEXKIIMIHOCTHOM
IMACbMEHHOW U YCTHOU
KOMMYHUKAITHH.

6. Peanusyer Ha
MHOCTPAHHOM SI3BIKE
KOMMYHUKaTHBHbBIE
HAMEpEHUsI yCTHO U
MUCHMEHHO, UCTIONb3YS
COBPEMCHHBIE
MH(POPMALMOHHO-
KOMMYHUKAI[HOHHBIE
TEXHOJIOTHH.

3HaTh: TEOPETUUECKHE OCHOBBI
OpraHu3ali HOCYILECTBICHUS
KOMMYHHUKAIUU.

YMeTh: NPOU3BOAUTH MUCEMEHHBIE U
YCTHBIEC PEUYEBBIC BbICKA3bIBAHUS 1JIS
pean3ani KOMMYHUKaTUBHBIX
HaMEpEHUHN.

7. Vcnonb3yeT NprueMsl
nyOIMYHOHN peun u
JETOBOTO U
poeCCUOHATIBLHOTO
IHUCKypca Ha
MHOCTPAHHOM SI3BIKE.

3HAaTh: TEOPETHUECKUE OCHOBBI
OpraHu3allui HOCYLIECTBICHHUS
MyOJIMYHOM peuu U JeIOBOM
KOMMYHUKAITHH.

YMeThb: apryMEeHTHPOBAaHO 00CYKIaTh
U peliaTh NpooIeMbl
poeCCHOHATBLHOTO XapaKTepa.

8. JlemoHCTpUpYET
BJIQJICHHUST OCHOBAMH
aKaJeMHYIECKOM
KOMMYHHKAITUU U
pEYEeBOT0 ITHUKETA
M3y4aeMoro
WHOCTPAHHOTO SI3BIKA.

3HaTh: CIOCOOBI IepeIavun
nH(pOpMaIuHu B TIporiecce
MEXJIMYHOCTHOTO
poeCCHOHATBHOTO OOIICHUS
(ycTHBIE U THCbMEHHBIE (POPMBI);
CrocoObl OCTPOEHHUS BOIIPOCOB U
OTBETOB; OCHOBHBIE THITbI STHUECKUX
HOPM B MEXJIMYHOCTHOM
npohecCHOHATEHOM OOIIEHUH.
YMeTh: onpenensaTh U TPaHCIUPOBATh
oOrue 11enu B npo(hecCHOHAIBHON U
COLIMAJILHOM e TeIbHOCTH; STUYHO
OTHOCHTBCS K YYaCTHUKAM
aKageMUYECKOTro OOIIECHMS.

9. I'pamoTHO U
3¢ PEeKTUBHO MOIB3yETCS
WHOSI3BIYHBIMH

3HATL: OCHOBHBIE IpaBHJia CHHTC3a U
aHanu3a nHpopmaluu, mpaBuIa
HCIOJIb30BAHH PA3JIMYHBIX




WUCTOYHUKAMU
uH(pOpMaLIUH.

TEXHUYECKHUX CPEJICTB C LENBIO
U3BIICYCHHS HH(DOPMALIUU.

YMeTh: u3BIeKkaTs HHHOPMAIIUIO U3
Pa3JIMYHBIX UCTOYHUKOB.

10. Ilponyuupyet Ha
HHOCTPAHHOM A3LIKC
MMCbMEHHBIE PeUEBbIE
IMPOU3BCACHUSA B
COOTBETCTBUH C

3HaTh: TECOPETUICCKHNE OCHOBBIL
OopraHu3al NOCYICCTBIICHUS
KOMMYHHKAIIUH.

YMeTh: IPOU3BOAUTH NMCbMCHHBIC U
YCTHBIC PCYCBBIC BHICKA3bIBAHU .

KOMMYHHUKATUBHOM
3a/1a4en.

YK-5 Crniocoben 1. Ucnonb3yeT 3HaHUs O 3HaTh: TEOPETUUECKHE OCHOBBI
BOCHPUHHUMAThH | 3aKOHOMEPHOCTSX pa3BUTHUS IPUPOJIBI MEKKYIBTYPHOTO
MEXKYJBTYPHO | pa3BUTHS IPUPOJIBI, pa3HooOpa3ust oo1ecTBa.
€ pazHooOpa3ue | MeKKYJIbTYPHOTO YMeTh: NpOU3BOAUTH OLICHOYHbBIE
o01ecTBa B pa3zHooOpa3us o01ecTBa | MUCHbMEHHBIE U YCTHBIE PeUeBbIC
COLIMAJIbHO- 1 hopMHUpOBaHUS BBICKA3bIBAHUS C LIETBIO BBIPAKEHUS
HUCTOPUYECKOM, | MUPOBO33PEHUYECKOM MHUPOBO33PEHUYECKOMN MTO3UIUH.
TUYECKOM U OLIEHKH MPOUCXOIALINX
¢unocopckoM | IPOILIECCOB.

KOHTEKCTaxX. 2. Acnionp3yeT HaBbIKU 3HaTh: TEOPETUYECKHE OCHOBBI
¢dunocogckoro ¢$m10cO(CKOro MBIIIUIEHUS U JTIOTUKH.
MBIIJICHUS U JIOTUKU A1 | YMETh: KpaTKo U3JlaraTh COIepKaHHe
(bopMyIIUPOBKHU COOCTBEHHBIX M aBTOPCKUX
apryMEHTHPOBAHHBIX apryMEHTHPOBAHHBIX CYKIEHUI U
CYyXIECHUU U YMO3aKJIFOUEHU I, KaCAIOIINXCS
YMO3aKJIIOUEHUH B poQeCCHOHAIBHON JEATETHHOCTH.
npodeccrnoHanIbHOM
JeSITENIbHOCTH.

3. Paboraer ¢ 3HaTh: IPUHSATHIC B
pa3IMYHBIMU MacCUBaMH | IpopeccuoHaIbHOM chepe criocoObl
uHpOpMAaLUH TS MOVCKa UHPOPMALIUY U €€ aHaIH3a.
BBISIBJICHUS YMeTh: aHaIM3UPOBATh,
3aKOHOMEpPHOCTEH Bepu(UIUPOBATH, OLIEHUBATH MTOJHOTY
(YHKIIMOHUPOBAHUS nH(popMaIu B X011
YeNoBeKa, MPUPOIbI U npodecCUOHATBLHOM 1 TebHOCTH,
oO1iecTBa B COIUAIBHO- pU HEOOXOTUMOCTH BOCIIOJHSATH U
HUCTOPUYECKOM U CHHTE3MPOBATh HEJOCTAIOIIY IO
TUYECKOM KOHTEKCTaXx. nH(bOopMaluio U paboTaTh B YCIOBUAX
HEOIPEICICHHOCTH.

[IKTI-4 | CnocobeH k 1. JlemoHCTpUpYET 3HaTh: OCHOBBI OpraHU3alU U

B3aMMOJICHCTBH | HABBIKH MOCTPOCHHUS OCYILIECTBIICHUS JICIOBOM
10 C 3¢ PEeKTUBHBIX KOMMYHHUKAITUH.
noTpeOuTeNsIM | KOMMYHUKAIHUiL ¢ YMeTh: onpeaensiTh, TPAaHCIUPOBATH U
U, TapTHEPAMH, | MOTPEOUTENISIMH, OCYUIECTBIIATH OOLIME LIETU B
COOCTBEHHUKAM | apTHEpaMH U npodeCCUOHATLHON 1EATEIIEHOCTH.
u OM3Heca, a cOOCTBEHHUKaMM OH3HEca,
TaKXe ¢ a TaKKe IPYTUMH
JIpYTUMH 3aMHTEPECOBAHHBIMU
3aWHTEPECOBAaH | CTOPOHAMHM B LENIAX

HBIMH JTOCTUXKEHHUS Lieeit

CTOpPOHAaMHU, B

CTPATCTUYCCKOI'0 1




TOM YHCJIE C OTIEPaTUBHOTO
WCIIOJIb30BaHUE | YIIPABJICHUS.
M 2. Bnaneet HaBbIKaMU 3HaTh: OCHOBBI KOPIIOPATUBHBIX
MH(OPMAIMOHH | pa3pabOTKH U BHEAPEHHSI | CTAHIAAPTOB, PETIAMEHTOB U
o- KOPIOPaTUBHBIX MIPOTOKOJIOB 00CITYKHBaHHUSI B
KOMMYHHMKAIMO | CTaHJAPTOB, PETJIAMEHTOB | TOCTHHHYHOM cdepe.
HHBIX Y TIPOTOKOJIOB VYMmeTh: pa3pabaTbiBaTh MEPOIPUSITHUS,
TEXHOJOTHH, o0CITyXKUBaHUS B KacaroIuecs: KOpropaTuBHOM
KOPIIOPaTHBHBI | JIEATEIBHOCTh CIIYXKO0 1 KyJbTYpPbl, IPOBEPATH KAYECTBO
X CTaHJapTOB OTJEJIOB TOCTHHUYHOTO 00CTy>KUBaHUS C Y4ETOM CHerupuKu
cepBuca, MPEAMPHUATHS/TOCTHHAYHO | TOCTUHUYIHON C(EpEHI.
pPErIaMEHTOB U | TO KOMILIEKCA.
MPOTOKOJIOB 3. lemoHCTpHUpYET 3HaTh: CIOCOOKI TIepe1avu U
00CITy)KMBAaHUA. | HaBBIKH PAbOTHI C 00paboTku nHGOpPMAIUU B TIpOIIecCe
po¢eCCHOHATBHBIM poQeCCHOHAIBHOTO OOIIECHHSI B
MPOrPaMMHBIM OYHOM W OHJIaliH-(opMaTe.
obecrieuenneM u CRM- YMeThb: apryMEeHTHPOBAHO 00CYKIaTh
CUCTEMaMH, B TOM YHCJIC B | U pelIaTh MPoOIeMbl
LEJSIX TOCTPOCHUS npodeccuoHaNbHOTO XapaKkTepa B
JOITOCPOYHBIX OYHOM W OHJIaliH-(opMaTe.
B3aMMOOTHOILIEHUH C
NOTPEOUTENIMHU.

3. O0beM JUCUMIIMHBI (MOXYJIS) B 3a4€THBIX eIHHULAX U B aKaJleMUYECKUX Yacax ¢
BblIeJIeHHEeM 00beMa ayIMTOPHOM (JIEKIIMH, CEMHHAPBI) H CAMOCTOSATEJIbHOI PadoThI

o0yyarommxcs
Bun yueOHOM paOOTHI MO AUCIUTIIINHE Bcero (B Cemectp 5 (B Cemectp 6 (B
3. €. / 9acax) qacax) qacax)
OO01mas TpyJJ0eMKOCTh JUCIUTITIHBI 5/ 180 90 90
KonTakTHas pabota — AyauTOpHBIE 66 34 32
3aHITHS
Jlexuun — — —
CeMuHapbl, IPaKTUYECKUE 3aHATHUS 66 34 32
CamocrosiTenbHas pabora 114 56 58
Bup Texyiiero KoHTposist KonTponbnas KonTponbhas KonTtponbsHas
pabota pabota pabota
Bug npomexyTouHOM arTecTaiuu 3ader, SK3aMeH 3aueT OK3aMeH

4. HopmaTHBHO-IPaBOBbIE JOKYMEHTHI, ONlpeAe/sioniie Npoueaypy OueHMBaHus
Pe3y/IbTaTOB TEKYLIEero KOHTPOJISI U IPOMEeKYTOUYHON aTTeCTAIUM CTY/IeHTOB

[Ipouenypa olLeHuUBaHUS pE3YJbTATOB TEKYIIET0 KOHTPOJS M HPOMEXKYTOUHOH arTTecTaluu
JIOKaJIbHBIMM  HOPMAaTUBHBIMU
@DHUHAHCOBOTO YHHBEpPCHUTETa M (QHUIHANA, PErJIAMEHTUPYIOUIMMU IOPAIAOK OpraHu3alud U
MPOBEJCHUS KOHTPOJIE YpPOBHS OCBOEHHUS ITUCHMIUIMH U CHOPMUPOBAHHOCTH KOMIIETEHIUH Y

o0ydaromuxcst  peryiupyercs

00ydJaromuxcs.

COOTBCTCTBYOIIMMU

5. IIpuMepsI OLIEHOYHBIX CPEACTB I NPOBEPKH C(POPMHUPOBAHHOCTH KOMITETEHIIH

Kon WNunukarop
KOMIIETEH Bl
1070871 IOCTIKEHN

PesynbraTsl 00yueHus
(yMeHus ¥ 3HaHUS),
COOTHECEHHBIE C

Tumnosbie KOHTPOJIBHBIC 3alaHUA

aKTaMHt




HaNMEHOB s WH/INKATOPaMH JTOCTHXKEHUS
aHue KOMITETEHI] KOMITETCHIIUH
KOMIIETEH uu
1K
YK-4 1. Ucnonb3 | 3HaTh: OCHOBHBIE UCTOUHUKH | 3agaHue 1. CocTaBiieHUE TiI0CcCapust
CrnocobeH | yet UH(POPMAIMOHHO- M0 TeME UCCIICIOBAHMSI.
ocymecTB | mHpoOpMaI | KOMMYHHKAIMOHHBIX O0s13aTenbHbBIC MTyHKTHI:
JSThH HMOHHO- peCypcoB; IPUHIIMITBI Tepmun;
JIETIOBYI0 | KOMMYHHK | pabOTHI € 3JI€KTPOHHBIMHU Ero nponsHomenune (TpaHCKPHUIIIHS);
KOMMYHHU | allHOHHBIC | CJIOBapsIMHU. [Tpumeps! HCTIOAB30BAaHUS U3
KallMI0 B | pECYpChl U | YMETh: UCIIOJIb30BaTh B AHTJIOS3BIYHBIX HCTOYHHUKOB.
YCTHOH M | TEXHOJIOTH | PO(heCCHOHATBHON 3amganue 2. OOCyX/IeHHE U CO3IaHHe
MUCBMEHH | U TIPU NeSATETLHOCTH TPHU npoekrta Ha Temy “The history of
ou TIOMCKE HOATOTOBKE MPE3EHTAIH, success: how to improve a company’s
dopmax HEOOXOJUM | JI0KJIa/10B HA HHOCTPAHHOM efficiency” Ha nmpumepax:
Ha oM A3bIKe MporpaMmMsl Canvas, - famous brands;
rocyaapc | madopmar | Prezi, Power Point u ip.; - TNG;
TBEHHOM | MU B HIEPEBOANTH TEKCTHI C - local companies.
SI3BIKE nporecce | HHOCTPAHHOTO S3bIKa Ha
Poccuiick | pemenus POAHOM SA3BIK U C POJTHOTO
oi CTaHJAPTH | sI3bIKa HA MHOCTPAHHBIN SI3BIK
denepan; | bIX uH(popManuio ¢
1717871 KOMMYHHK | HCIIOJIb30BaHHEM
MHOCTPaH | aTHBHBIX AJIEKTPOHHOTO CIIOBaPS.
HOM(-bIX) | 3a/1a4 Ha
s3bIKe(- roCyJapcTB
ax). E€HHOM
S3bIKE
Poccniicko
i
®denepaunn
2. Bener 3HaTh: IpaBUJIa PEUYEBOTO 3ananue 1. CocraBiieHue cnucka
JIETIOBYTO HIOBE/ICHUS B KJTFOUEBBIX (pa3.
nepenucky, | nmpodeccuonanpHo-aenmoBoM | Enumerate the key phrases for the
yuuThIBas | oOIIeHHH; quanoruueckue u | beginning of a business letter,
O0COOCHHOC | MOHOJIOTHYECKHE (hOPMBI introduction and greetings, main idea
TH KOMMYHUKAIMH U UX presentation, conclusion. Comment
ouIMaEH | 0COOCHHOCTH. upon the general structure.
0-7IeJIOBOTO | YMETh: aJIeKBaTHO 3aganue 2. Hanmcanue nenoBoro
CTHIIS U UCTIOJIb30BaTh SI3IKOBBIC MUCHMA.
pedeBoro HOPMBI IPO(eCcCHOHATBHO- Write a letter of complaint for the
ITHKETA. JIEJIOBOTO OOIICHUS B unsatisfactory service of a travel
IMACbMEHHOU U YCTHOU agent. Mention:
KOMMYHHUKAIHH. The problem itself
The details of the issue
Possible solutions
Your contacts
3. Bener 3HaTh: OCHOBBI 3ananue 1. O6cyxaeHue ¢ KojjaeraMu
JICTIOBBIE B3aUMO/ICHCTBUS MEXKILY Oy TyIero npeAnpusTHs.
NIEPEroBOp | WICHaAMUKOJUIEKTHBA B Give the criteria of a hotel rates.
bl HA KOMaH€; NPUEMBI Situation: «You are a hotel inspector.




rocyaapcTB | yOexaeHus, apryMeHTanuy, | You are discussing with your
€HHOM BBIPKECHUSATOUYKH 3PEHUSI. colleagues official hotel classification
A3BIKE YmeTs: BblpazuTh nmo3uiuio | schemes which rate hotels from one-
Poccuiicko | xomnekTuBa U COOCTBEHHYIO | star to five — star. Present the
i MO3UIINIO; TIPE3CHTOBATH differences between a typical one,
®denepaliyl | MPOEKT, UCTIONB3Y S three-star, and five-star hotel»
po(hecCHOHATEHY IO 3amanue 2. Y4acTue B poJIeBOM Urpe
TEPMUHOJIOTHIO, B “JlenoBble IEPETOBOPHI”
NMCHMEHHON M YCTHOM II. You are divided into two teams to
dbopMax cormacHO OCHOBHBIM | present a negotiation process. Each
NPUHIAIIAM JIETIOBOTO team has its own goals. Choose a
JTHKETA. leader of each team, the secretary, the
CEO and CIO, Chief PR-manager and
staff manager. Use various negotiating
techniques. Try to get a win-win
situation.
During the meeting:
State your needs
Explore the position
Ask specific questions
Suggest alternatives
Conditional offers and counter-
proposals
Bargain
Accept or reject an offer
Close the deal
4. Ucnonb3 | 3HaTh: JEKCUKO- 3amanue 1. Hammcanme hopmanbHOTO
yer rpaMMaTHYECKHE U WM aKaJIeMUYECKOTO THChMa
JIEKCHUKO- CTUJIMCTUYECKUE PECYPCHI (3asBJICHUS HA TPAHT)
rpaMMaTud | HHOCTPAHHOTO SI3bIKa. Write a grant application letter in a
€CKUe U YMeTh: aHAIM3UpPOBaTh U team or individually following the
CTWJINCTUY | CO3/1aBaTh YCTHBIE U steps listed below. Choose one of the
ecKue MUCHMEHHBIC TEKCTHI C following fields for developing your
pecypchl Ha | omopoi Ha cepsl 001IeHus, | projects:
roCyJIapCTB | perraeMyro Local destination development,
CHHOM KOMMYHUKaTHBHYIO 3an1ady. | Local accommodation
SI3BIKE Development of a sight
Poccuiicko 3ananue 2. CoctaBieHue o030pa
171 MHOSI3BIYHOM CTATBHH.
denepaunn Choose one of the articles below and
B make a referring and a presentation of
3aBUCUMOC its content. Your report should
TH OT include:
periaeMoit A glossary of useful collocations.
KOMMYHHK Key points of the article.
aTUBHOM, B Your point of view on the issue.
TOM YHUCJIC A set of questions for the audience.
npocdeccuo https://scitechdaily.com/mit-smart-
HaJILHOM, clothes-tactile-textiles-sense-
3aa4u. movement-via-touch/

https://scitechdaily.com/batteries-not-
required-the-future-of-the-iot-internet-




of-things/

5. Ucnons3 | 3HaTh: mpaBuja pe4eBoro 3ananue 1. JleMoHCTpUpOBaHUE
yer HIOBE/ICHUS B HaBBIKOB OOIIECHHS B
UHOCTPaHH | MEXJIUYHOCTHOM npodecCHOHATBLHOE CpeJIe - poJieBast
BIf SI3BIK B | MPO(ECCHOHAIBHO-/ICIIOBOM | MTpa.
MEXIIMYHO | OOIICHUU; YCTHEIE U Work in pairs/groups of three people.
CTHOM MMCbMEHHBIC (DOPMBI Demonstrate the following principles
OOIICHNH U | KOMMYHUKAIINH U UX of successful intercultural
npodeccruo | 0COOEHHOCTH. communication by adding examples,
HaJIbHON YMeTh: anekBaTHO playing different roles:
JESITEIIBHOC | UCTIOB30BATh SI3bIKOBBIC Show your willingness to meet others
TH, HOPMBI ITpodecCuOHANBHO- at least halfway by learning a few
BEIOMpast JIEJIOBOTO OOIICHUS B phrases in their language.
COOTBETCTB | MEKITUYHOCTHON Adapt your behaviour, and don’t
VIOIIHE MUCHBMEHHOW U YCTHOM always expect others to adapt to you
BepOabHbl | KOMMYHHKAIIUU. Check your understanding and that of
eu others
HeBepOab Don’t be afraid to apologise
HBIC Reflect on your experience
cpeacTaa 3ananue 2. O6cyxaeHne B mapax Jjis
KOMMYHHK 00M€Ha OIBITOM.
aIuu. Imagine you are an experienced hotel
manager consulting graduates at the
vacancy fair where you were invited
as a professional adviser. Explain the
following:
What should you expect and what not
from working in a hotel industry;
The necessary qualities to be
successful and enjoy working in this
sphere;
Different types of jobs in this sphere
and the possibilities they provide.
6. Peanusy | 3HaTh: TeOpeTHUECKUE 3aganue 1. [Toaroroska mokiama g
eT Ha OCHOBBI OpPraHH3aluu U oOMeHa MHEHUSIMU B popmaTe
MHOCTPAaHH | OCYIIECTBIICHUS KPYIJIOTo CTOJA.
OM $I3bIKE KOMMYHHKAIIH. Prepare a 5-minute talk on one of
KOMMYHHK | YMETb: IPOU3BOIUTH topics of the semester. Visual aids are
ATUBHBIC MMCbMEHHBIC U YCTHBIC highly welcome:
HaMEpeHus | pedeBble BhICKa3biBaHus ansi | Archaeology is a leverage for
YCTHO U peanu3anuu improving the tourism of your region.
MUCHbMEHHO | KOMMYHHUKATHBHBIX Technologies that will change our life
, HaMEpEeHUH. the most.
UCTIONB3YS Art events of your region: what is
COBPEMEHH worth seeing and visiting?
13 3aganue 2. Hanucanwue scce.
uHpOopMaIl Write an essay for one the following
MOHHO- statements:
KOMMYHHK “Though we travel the world over to
allMOHHEBIE find the beautiful, we must carry it
TEXHOJIOTH with us or we find it not” Ralph Waldo

H.

Emerson




“There is no moment of delight in any
pilgrimage like the beginning of it”
Charles Dudley Warner
“The biggest adventure you can ever
take is to live the life of your dreams”
Oprah Winfrey

7. Ucnonb3 | 3HATh: TEOPETUUECKUE 3aganue 1. MccnenoBanue o npruemax
yer OCHOBBI OpTraHU3aINU U My OJIMYHOTO BBICTYIUICHUSI.
MIPUEMBI ocymectBienus myosmunoit | Find a video about the principles of
nyOIUYHON | peuu U J1eN0BOH public speech. Speak about common
peun u KOMMYHHUKAIHH. mistakes and how to avoid them.
JIEJIOBOTO U | YMETh: apIryMEHTHUPOBAHO Write down a number of tips. Present
npodeccuo | 00CyKIaTh U penaTh them in front of the audience.
HaJbHOTO | MPOOJIEMBI 3aganue 2. Yyactue B poJIeBOH HIpe
TMCKypca | TpodecCHOHATBHOTO Ha 3a/IaHHYIO TEMY .
Ha Xapakrtepa. I. You are the members of an airline
MHOCTpaHH company management. Work in small
OM SI3BIKE. groups. Discuss the case of

international and domestic flights. Do

you believe that the formula which

was so successful in the home market

can be easily exported?

Meet as one group. One of you should

lead the meeting. The members of the

meeting should prepare and give a

presentation on the ways to keep or

improve the efficiency of the

company.

Presentation Format:

Greeting, Name, Position

Title/ Subject

Reference to the audience

Setting the time

Outline / Main parts

Introducing your point

Concluding

Dealing with questions
8. JleMoHCT | 3HaTh: CIOCOOBI MepeIayn 3ananue 1. Coznanue oOyyarorieit
pupyer MH(POPMALIUH B TPOLIECCe MIPE3CHTAIMH C HCIIOJIb30BaHHEM
BIQJICHUA | MEKIMYHOCTHOTO rpadukoB “The comparison of
OCHOBaMH | MPO(HeCCHOHAILHOTO revenues and costs of the company
akagemuyde | oOmeHus (YCTHBIE U and the ways to improve the situation
CKOIt NUCbMEHHBIE (POPMBI); in tourism of a certain destination”.
KOMMYHHUK | CIIOCOOBI TIOCTPOCHHUS 3aganue 2. OOCyX/IeHHE CUTYaIlH B
alyy u BOIIPOCOB U OTBETOB; napax WM IpyTIax:
pedeBoro OCHOBHBIE TUIIBI 3THYECckNX | Imagine that your friend is going to
ITHKETa HOPM B MEXJIMIHOCTHOM attend an interview for the position of
u3y4aeMor | mpogecCHOHATbHOM a quality manager. He asks you for a
0 OOIICHUH. piece of advice, as you have been
MHOCTpPaHH | YMETb: ONPEIENATh U working in this sphere for some years.
oro si3bIKa. | TpaHcaupoBath obmue nenn | Give a brief description of these

B IIpoecCUOHANBHON U

duties: quality check;




COIMATLHOM JAESITEIIHFHOCTH,
STUYHO OTHOCHUTBHCS K
y4aCTHUKaM aKaJeMHUYECKOTO
oO01eHus.

Note the positive and negative points
of this position;

Give examples of different cases that
are implied in this job.

Define different features of products
that can be changed for improving the
results of a company.

9. I'paMOTH | 3HaTh: OCHOBHBIE ITpaBUIIA 3amanue 1. Name the key resources,
ou CHHTE3a M aHaJIn3a journals, sites where you can find the
a¢ddexTrBH | nHGOpPMAIUH, TPaBUIA latest news on tourism today.
0 WCITIOJIb30BAHUS PA3TUIHBIX Mentions UN, UNWTO, Rostourism,
MOJIB3YETCS | TEXHUYECKUX CPENICTB C etc.
VHOSI3BIYH | LIEJIBIO U3BIICUCHUS 3amanue 2. Write a review on a
BIMH uHbOpMaIUH. tourism article, devoted to current
UCTOYHUKA | YMETh: U3BIIEKATh situation or trends in tourism.
MU UHGOPMAITUIO U3 PA3THUHBIX
UHpOpPMAIl | HICTOYHUKOB.
17078
10. I[Ipony | 3HaTh: TEOPETUUECKUE 3amanue 1. Prepare an example of a
LUPYET HA | OCHOBBI OpraHU3aLUH U CV and a cover letter, according to all
WHOCTPAaHH | OCYIIECTBIICHUS the rules of formal writing.
OM SI3BIKE KOMMYHHKAIIH. 3ananue 2. Write an essay for one the
MMUCBMEHH | YMETh: IPOU3BOAUTH following statements:
bIC NUCbMEHHBIE U YCTHbIC “Though we travel the world over to
peueBbie peyeBbIe BHICKAa3bIBAHMUS. find the beautiful, we must carry it
IIpOU3BENE with us or we find it not” Ralph Waldo
HUS B Emerson
COOTBETCTB “There is no moment of delight in any
WU C pilgrimage like the beginning of it”
KOMMYHHK Charles Dudley Warner
ATUBHOM “The biggest adventure you can ever
3a7a4dei. take is to live the life of your dreams”
Oprah Winfrey
YK-5 1. Ucnonp3 | 3HaTh: TEOPETUUECKUE 3ananue 1. 3amanue no BUAEO C
CrniocoOeH | yeT 3HaHMsI | OCHOBBI Pa3BUTHUS MIPUPOJBI | JAIbHEUIINM 0OCYXKICHHUEM.
BOCIIPUHH | O MEXKYJIbTYPHOI'O Watch the video (Debate Noam
MaThb 3aKOHOMEp | pazHoOoOpa3us 00IIecTBa. Chomsky & Michel Foucault — On
MEXKYJBT | HOCTSX YMeTb: MpOu3BOINUTH human nature)
ypHOE pa3BuUTHS OIICHOYHBIE TUCbMEHHBIE U Hold a debate with your partner
pa3HOOOp | MPUPOJBI, | YCTHBIC PEUEBBIC discussing the position of the
asue MEXKYJIbTY | BBICKAa3bIBaHUS C IEJTBIO researcher. Follow the rules of debate:
o0miecTBa | pHOTO BBIPXKCHUS Choose your stand
B pa3Ho00pa3 | MEPOBO33PEHUECKOM Listen to the argument
COMAJTIbH | UA MMO3UIINH. Counter the argument
o- oOmiecTBa Defend your argument.
UCTOpUYE | 1A 3amanune 2. CocraBieHue 00IIero
CKOM, ¢dopmupoBa 0030pa MHOS3BIYHBIX CTATEH 1O
ATHUYECKO | HUA npodeccnoHanbHON TeMaTHKe.
M H MHUPOBO33p Choose three articles according to you
dunocod | eHueckou professional interests and make a
CKOM OIICHKH referring and a presentation of its
KOHTEKCT | MPOUCXOJS content. Your report should include:




ax. 1111704 A glossary of useful collocations.
MPOIIECCOB. Key points of the article.
Your point of view on the issue.
A set of questions for the audience.
2. Ucnionb3 | 3HATh: TEOPETUUECKUE 3amanue 1. IToaroroBka gokiana s
yeT OCHOBBI (PHIIOCOPCKOTO oOMeHa MHEHHSMHU B opmare
HaBBIKU MBILIEHHS] U JIOTUKH. KpYIJIOTO CTOJa
dunocodpck | YMeTh: KpaTKO U3jIaraTh Prepare a 5-minute talk on one of
oro cojepxanue coocTBeHHBIX U | topics of the semester. Visual aids are
MBIIUICHUS | aBTOPCKUX highly welcome:
U JIOTUKHU apryMEeHTHPOBAHHBIX Negotiation styles.
JUIS CYXIEHUU U Management styles.
dbopMyIp | YMO3aKITIOUCHHIA, Sales techniques.
OBKH KacaroIIuXxcs 3ananue 2. Hanucanue o630pa no
apryMeHTH | mpodecCHOHANBHOM IIPOBEACHHON POJIEBOM UIPE €
POBaHHBIX | JIEATEIBHOCTH. 00s13aTeIbHBIMU ITyHKTaMU:
CYyXIEHUI - HOBAas JICKCHKA,
U - IOJIO’KUTEITbHBIE MOMEHTHI,
YMO3aKJII04 - OIIMOKH, KOTOPBIX HAJI0 U30€XKaTh B
€HU B CIEYIOLINM pas;
npodeccro - BBIBOJI 110 MTPE.
HaJIbHOU
JeSITeITHHOC
TH.
3. PaGortae | 3HaTh: MPUHATHIE B 3amanue 1. [loaAroToBUTH aHHOTAILAIO
TC npodeccruoHaIbHOH chepe u Onbnuorpaduveckuil ClIMCoK K
Pa3IMYHBIM | CIIOCOOBI TIOMCKA CTaThe 1O COUATLHON WIIN
U UHQOPMALIMY U €€ aHaIM3a. | Mpo(ecCHOHANBHOM Teme.
MaccuBaMHu | YMeETh: aHAJIU3UPOBATh, 3amanue 2. Y4acTue B poJIeBOM Urpe
uHpopmMall | BepupHUIUPOBaATh, OlleHHBaTh | “HayuHo-3KOHOMHYECKas
Uy s MOJTHOTY MH(pOPMAIUU B KoH(pepeHIms”
BBISIBJICHUS | X0j1€ MPo(dhecCHOHaNbHOM You are divided into two teams to
3aKOHOMED | AESATEIbHOCTH, IPU present an innovation in your business.
HOCTEH HeoOxomumocTh BocroiaHATe | Choose a leader of each team, the
(YHKIIMOH | M CHHTE3UPOBATh secretary. Use various speaking
UpoBaHUs | HexocTarolnyio nHpopManuio | techniques. Try to get a logical
YEI0BEKa, U paboTaTh B YCIOBUSX argumentation.
IPUPOJIBI U | HEOTIPEICTICHHOCTH. During the meeting:
oO1recTBa State your conference section
B Present the reports
COLIMATBHO Ask specific questions
- Discuss controversial issues.
ucTopudec Close the conference.
KOM U
THYECKOM
KOHTEKCTax
IIKTII-4 1. leMoHCT | 3HaTh: OCHOBHI opranu3auuu | 3aganue 1. [lonroroButs riaoccapuii
CriocobeH | pupyet MOCYUIECTBIICHUS JET0BOI AKTUBHOW JIEKCUKHU ISl YCTHOW 1
K HaBBIKU KOMMYHHKALUH. MUCbMEHHOMN JeTI0BOM
B3aUMOJIE | IOCTPOCHH | YMETh: ONPEICIsTh, KOMMYHHUKAITHH.
HcTBHIO C | 5 TPaHCIUPOBATh U 3ananue 2. HanucaTh niaH BCTpeUH




noTpeouT
eJIAMH,
napTHepa
MU,
COOCTBEH
HUKaMH
ousHeca,
a TaKkxe ¢
IpyTUMHU
3auHTepe
COBaHHBI
MU
CTOpOHAM
U, B TOM
qrcIe ¢
UCTIOJIb30
BaHHEM
uHpopma
IIUOHHO-
KOMMYHH
KaIllMOHH
BIX
TEXHOJIOT
ui,
KOpIiopaT
UBHBIX
CTaHIApPT
OB
cepBuca,
periaMeH
TOB U
POTOKOJI
OB
00CITy)UB
aHMsL.

¢ deKkTHBH
BIX
KOMMYHHK
aluii ¢
norpedure
JISIMH,
napTHepam
HH
COOCTBEHH
HKaMU
owusHeca, a
TaKKe
JIPYTHMHA
3alHTEPECO
BaHHBIMH
CTOPOHAMH
B LIEJISIX
IOCTHYKEHHU
s IeNeH
cTpareruue
CKOT'O U
OTepaTHUBH
oro
yIpaBlIeHU
o

OCYIICCTBIIATH OOIIHE IIETTU B
npodeccroHaIbHOM
JCSITeTbHOCTH.

JUTS BCTPEYH C KOJUIEKTHBOM.
Produce an agenda for a short briefing
with your staff at the beginning of the
working week.

2. Brageer
HaBBIKAMHU
pa3paboTk
U
BHE/IPCHMUS
KOpITOpaTH
BHBIX
CTaHJApTOB
>
periJaMeHT
OB U
IPOTOKOJIO
B
o0ciyxuBa
HUS B
JeSITeITHHOC
Tb CIIy k0 U
OT/ICITIOB
TOCTHHUYH
oro
OpeanpUsT
Us1/TOCTUHU
YHOT'O
KOMIIJIEKCA.

3HaTh: OCHOBBI
KOPITOPATHBHBIX CTAaHIAPTOB,
pPErIaMeHTOB U MPOTOKOJIOB
00CITy)KMBaHUS B
TOCTUHUYHOH cdepe.
YMeTh: pa3pabaTsiBaTh
MEPOTPUITHSI, KacaroIuecs
KOPIIOPATHUBHOMN KYJIBTYPHI,
MPOBEPATH KAa4eCTBO
00CITyKUBaHUS C YUETOM
cnenupuKd TOCTUHUYIHON

chepsl.

3aganue 1. Uccnenosanue o
COBPEMEHHBIX TIpHEMax
yOeIUTENBHOTO MHChMA.

Find a video about the principles of
convincing writing. Speak about
common mistakes and how to avoid
them. Write down a number of tips.
Present them in front of the audience.
3anaHue 2. Ydactue B poJIeBOM UTpe
Ha 3a7aHHyto Temy “‘Dealing with a
customer service complaint”, rae
COTPYTHUKH KOMITAHUHU O0CYKIA0T
KanoOy KIUEHTA U BBISICHSIOT
MIPUYMNHY HEKA4eCTBEHHOTO
00cy>KUBaHUSI.

3. JleMOHCT

pUupyeT
HaBBbIKH

3HaTh: crIOCOOBI epeiauu U
00paboTku nHpOpMauu B
nporuecce

3ananue 1. Kpyrislil cTon Ha Temy
“The peculiarities of e-marketing in
hospitality”. IIpeacTaBbTe WHTEPBHIO




paboThI ¢ po¢eCcCHOHATHLHOTO C 9KCIIEPTOM 10 3JICKTPOHHOMY
npodeccuo | OOLIECHHs B OYHOM U OHJIAlfH- | MAPKETUHTY B TOCTUHUYHOM OHM3Hece.
HaJIbHBIM dopmare. 3ananue 2. Pa3paboTka NUCbMEHHOTO
OpOrpaMMH | YMeTh: apryMEeHTUPOBAHO U BU3YaJIbHOTO COMPOBOXKICHUS

BIM 00CYXK/1aTh M pemaTh IPOIYKTA.

obecrieyeH | MpoOIEMBI

UeM U npo¢eCcCHOHATHLHOTO

CRM- XapakTepa B OYHOM U

CUCTEMaMH | OHJIalH-(opmarTe.

, B TOM

YHCIIE B

LEeJsX

IOCTPOCHH

s

JIOJITOCpOY

HBIX

B3aHMOOTH

OLLIEHUH C

norpedure

JSIMH.

6. MaTepuaJsbl 1151 IPOMEKYTOYHOM aTTeCTAMH
6.1 IlpumepHbIii epeYeHb BONPOCOB I 3a4eTa

LISTENING

Listen to a teacher is giving a lesson on the effects of tourism and answer the questions.
According to the teacher, does tourism damage the things that tourists come to see?

How many foreign tourists visited Goa per year before 19867

How would you describe the trend in package holidays to Goa from 1986?

What did locals protest against?

What do local people benefit from?

Llsten again and complete the extract.

These mangrove swamps are really important for reducing 6. , o theirremoval is really
damaging. The disposal of rubbish and sewage is also an issue, and much of it is dumped at sea,
destroying the 7. . There is also a loss of

8. , as young Indians are influenced by Western ways.. Festivals become Westernised -
9. - losingtheir cultural significance. 10. is also on the increase, where tourists are
threatened, assaulted and robbed by members of the local population. .

TR e

READING
Read the text and mark the statements as T/F/NM.

Six reasons why mass tourism is unsustainable
Despite the slow but steady increase in the number of enterprises claiming to be responsible or
green,the fact remains that the current system of mass international tourism is utterly unsustainable.
Thanks to the application of the same industrial model developed for cars, houses and consumer
goods,international tourism has exploded in size since the 1950s and swept into virtually every nook
and crannyof the planet, washing up cash, jobs, golf courses, airports and enormous amounts of real
estate.
Claimed by the UN World Tourism Organisation as a stimulant of economic recovery, tourism is,
undoubtedly, a force to be reckoned with. It generates more than $2.1tn in annual revenues. In many
countries and regions of the world, tourism is now the primary source of foreign exchange,
employmentand cash.



The industry resembles a high-speed train, crammed with passengers with cheap tickets, racing
toward a cliff edge. So it's worth asking why this challenge generates so little debate in the press and
in generalbusiness literature.

Ending the unsustainable travel addiction
Clearly the media makes a lot of money from advertising holiday locations around the world, but on
a broader level, perhaps providers, customers and regulators have each become so addicted to the
promiseand pleasures of cheap and frequent travel that the prospect of going without is simply too
much to contemplate. Perhaps a form of "willful blindness" has infected us all.
The challenge turns out to be far more complex than just the prospect of run-away volume growth
on afinite planet. Many sectors are running themselves into the ground financially as margins
dwindle to razor thin. Meanwhile, thanks to congestion or overuse of scarce water and land
resources, many destinations are destroying the landscapes and attractions, both natural and
cultural, on which they depend.
I have come up with six key reasons why the current tourism model is way past its prime and why
moreof us need to focus on creating alternatives:
1. Mass industrial tourism is based on the assembly, distribution and consumption of packaged
products and, as a consequence, one product is substitutable for another. The commodification of
what should be revered as unique is further aggravated by the application of industrial cost cutting
strategies of homogenisation, standardisation and automation that further strip out any remaining
vestiges of difference, let alone mystique. Tourists "do" places and rarely get the chance to stand in
awe and wonder.
2. In most youthful destinations, low barriers of entry and zero regulation encourage rapid
growth and speculation. Both local politicians and often not-so-local developers benefit enormously
from this growth, but rarely stay put long enough to have to cope with the crises caused by
overcapacity and volatile demand.

3. The product is perishable - it's a time-based service - and can't be stocked. So when capacity
goes upand demand declines, price discounting is the adaptive tactic of choice.
4. Technological connectivity and price comparison engines have shifted purchasing power to

consumers, who have been convinced, by repeated discounting, that cheap travel is now a right - not
a privilege. This accelerates the downward pressure on prices and yields.
5. Residents of tourism hotspots, who may have welcomed the first influx of visitors, soon find
that cheap travel doesn't reduce their costs. Visitors cause land, food, water, housing and
infrastructure prices to increase at a rate closely correlated with the decline in tourism operators'
margins. Sadly, more tourismoften means less benefit to the host communities.
6. Having fought so hard to be recognised as an industry, the tourism community fragments
back into its specific sectors when issues of waste, carbon, water scarcity and other "externalities"
are raised. Airlines don't pay taxes on aviation fuel and have fought carbon-related charges for
decades.

What's to be done
We need to develop the idea of conscious travel and start to imagine a better alternative.
Unfortunately,there is no magic wand or silver bullet; change will need to occur at the grassroots
level, one destinationat a time.
It will first and foremost require hosts to wake up and see their world differently - not as a resource
to be exploited, but as a sacred place to be protected and celebrated for its uniqueness.
Second, it is important they start to view their customers not as mere units of consumption, but as
guestsseeking to be healed and transformed. Our conscious or mindful alternative is about less
volume, congestion, hassle, destruction and harm and about more meaning, purpose, value, peace and
fulfillment.In short, not more but better.
11. Mass international tourism claims to be responsible or green. _
12. In many developing countries and regions of the world, tourism is now the primary source of
foreignexchange, employment and cash.____



13. Holiday providers promise cheap and frequent travel because mass media makes a lot of money
fromadvertising holiday locations around the world.

14. Tourists rarely get the chance to stand in awe and wonder because of homogenisation,
standardisationand automation.

15. There is magic wand or silver bullet to develop the idea of conscious travel and start to imagine
abetter alternative.

VOCABULARY
Match the terms with the definitions.

16. adoption rate a) a special fare ticket that allows either unlimited train travel, or travel for a
certain number of days/weeks, in many European countries (except in Britain,
where the Britrailpass offers similar travel in England, Scotland, and

Wales)

17. electronic ticket |b) the percentage of tickets issued through an online booking system
compared to the traditional booking channel of agent-assisted reservations.

18. ecotourism c) a “paperless” airline ticket allowing one to check-in and fly with just
proper photo ID. What may look like a ticket is actually just a paperpassenger
receipt

19. responsible d) travel that extends beyond being merely environmentally responsible, to

tourism being culturally-conscious and economically-aware, locally

20. curailpass e) a system that allows a customer to make a reservation online and receive
an immediate confirmation

21. online f) an online travel agency can be utilized by a traveler in order to book

reservation system |everything they need for their trip in one place. This can include makinghotel
reservations, flight reservations and in-destination reservations like
tours, attractions, activities.

22. online travel g) a reservation software that allows clients to book online directly with your
agency (OTA) company

23. online booking |h) tourism directed at exotic and/or endangered destinations while fostering
system an environmental understanding and conservation

Choose the most suitable word to fill the gaps
The topic of (24)__and security in the tourism industry is of vital (25)

globally. In recent years, and mainly after the 9/11 event, both academics andpractitioners
have started to look into crisis management issues seeking workable solutions in order to
(26)___the negative impacts of safety and security incidences on the tourism industry and affected
destinations. Tourism, Safety and Security: a multi dimensional analysis brings together the
writings of international leading academics and practitioners in this field to discuss prevention
measures and crisis management options, in incidences of tourism safety and security.
As a fundamental frame of reference for responsible and (27) tourism, the
GlobalCode of Ethics for Tourism (GCET) is a comprehensive set of principles designed to guide
key-playersin tourism development. Addressed to governments, the travel industry, communities
and tourists alike,it aims to help maximise the sector’s (28)__ while minimising its potentially
negative impact on the environment, cultural (29) and societies across the globe.
Adopted in 1999 by the General Assembly of the World Tourism Organization, its
acknowledgement by the United Nations two years later expressly encouraged UNWTO to (30)_
the effective follow-up of its provisions. Although not legally binding, the Code features a
voluntary implementation mechanism through its recognition of the role of the World Committee
on Tourism Ethics (WCTE), to which stakeholders may refer matters concerning the application
and interpretation of the document.

24 |A safety B savings C safe D save

25 |A important B importance C importantly D import




26 |A mitigate B increase C limit D influence

27 |A sustaining B sustain C sustainability D sustainable
28 |A benefitial B benefication C benefits D beneficiary
29 |A heritability B heritage C heritabile D heritor

30 |A promotion B promote C promoting D promotability

Translate into English.

32. British (oTnpixaromue) appear to be getting much more active on holiday, as beach breaks move
down from fourth position to fifth, being overtaken by wildlife holidays (fourth) and walking
(third).

33. Learning a new skill abroad is gaining momentum — you will see increases in expert-led
(oOyuaromuenoeskn), gastronomy and wine tasting.

34. Rail, cruising and (0310pOBHTENBHBIN OTABIX) are also going to get more popular this year.

35. Italy was the most desired (HanpaBnenuem) of 2018 in our survey, followed by France, Spain
and Greece.

36. But the USA, Canada, South America and Iceland with (ocTpoBHBIM 0THBEIXOM) show some
appeal.

37. Recognising the value and peace of mind that booking with a (Typ omepatopa) offers in
uncertain times, holidaymakers who wouldn’t have previously considered booking a package
holiday are now taking a second look.

38. The boutique and design hotels on offer that perhaps wouldn’t have traditionally been associated
with(oprann3oBaHHBIMH TYPUCTHUECKUMH TOE3/IKaMH ) are attracting a new holidaymaker, one that
places anemphasis on interior design and food.

39. This is expected to continue with more millennials joining the more traditional package
(Typuctamn).

40. Going hand in hand with this trend, holidaymakers are also looking for a (Gonee
WHIMBUAYANBHBIATYD) than ever before.

They want the ability to unpack and personalise their package holiday through new and
(uHHOBaIMOHHBIX yciyT) that can be added on to fit their holiday wishes.

Adapted from: https://www.independent.co.uk/travel/news-and-advice/travel-trends-2018-where-to-
go-millennials-package-holidays-responsible-tourism-kuellap-turkey-a8147736.html

41-50 WRITING
Expand your ideas for the following questions in two or three paragraphs:

What does the term hospitality mean to you?
What do you most enjoy about hospitality?
What do you believe are the most important skills for those working in hospitality?

6.2 IIpumepHbBIil NepevyeHb BONMPOCOB sl IK3aMeHa
I. Listening
You will hear a report on the future trends in hospitality industry. Fill in the gaps with words and
phrases used by the speaker
The Internet has caused serious changes in our 1)
do so.
In order to influence them you will first have to make 2)
noticeable and then make your 3) and flawless.
4) force people to unite and share in a common cost pool.
With the help of common travel platforms people can share their 5) and

and will continue to

on the internet

Due to he concept of the internet of things and technological transformation nearly 6)
will go online within 7)




As a consequence of big data usage and CRM analysis, 8) will be
recorded and every consumer experience 9)
Despite websites facilities, people want to be able to see the places where they will spend time and
stay in 10) and walk around.

Listen again and mark the statements as T/F/NS:

1. Internet access allows us to reach different accommodation options in the

2. regions to be travelled, though not every detail from price comparisons to facility features is
available.

3. Vast majority of the new generation guests are impressed by the photos and videos they
viewed on the internet and the comments they read on online booking sites.

4. According to the author, it all depends on seamless online booking experience.

5. Mobilization already has its highest importance and is not going to change.

6. Now hotels or holiday companies offer their services to their target audiences only through

websites, not through brochures and other advertisements.

II. Lexical and grammar test

Read the 1st™ part of the text and fill in the gaps with appropriate prepositions and connectors:
to with  outfor at for outof off to of -

Answers: 1) 2) 3) 4) 5) 6) 7) 8) 9) 10)

Pros and Cons of Traveling Domestically
Introduction
Every time we plan a vacation, the same issue arises. Should we book flights 1) a distant land,
hoping to explore new sights and tastes or absorb some 2)  season rays, or should we take a
look 3)  what our own neighborhood has to offer? There's no right answer here. Foreign travel
works for some, but don't write 4) local vacations. There are plenty 5) pros and cons
of traveling domestically, so let's take a closer look.
Look 6) domestic cost savings
Sometimes, you'll find bargain domestic flights which undercut any foreign alternatives. Mix that
with accommodation with family members and shop 7) your favorite store cards and you can
often travel 8) less by remaining at home. However, don't be hasty here. Domestic isn't
always cheaper. In some instances, domestic prices can rise 9) rapidly, making foreign
trips more affordable. This happened in India in 2012, as airline problems boosted local fares by up
to 30%. British fliers also regularly discover that flights to city break destinations in Europe are
cheaper than heading 10) domestic options. Check all of the current deals for global routes
and make sure you've found the best possible prices. Airline fares aren't always what they seem.
Moreover, when you get to foreign countries further savings can often be available in the form of
low accommodation or food costs. Bundle all of that together and you might find local holidays are
less competitive than they seem.
(https://www.budgetair.com/en_us/blog/pros-and-cons-of-traveling-domestically)
Read the 2™ part of text and find the words with similar meaning (11-25).
Familiarity can suit some travelers
Generally speaking, when people think about travel, they tend to think about crossing borders and
heading somewhere different. But if you live in a country as large as the United States or Canada,
that doesn't necessarily mean traversing national borders. Instead, you can often find destinations at
home that offer something different. However, what you won't find (usually) is a cultural adventure
with radically different sensations to discover. Meeting people who speak the same language and
eat the same foods can appeal to some travellers who want to relax and just destress. But if you're
the type of globetrotter who needs a total escape, you'll want to look outside your country's
frontiers.




Quick domestic breaks could suit your schedule

Traveling abroad can entail more hassle than staying at home, what with the need to familiarize
yourself with new surroundings, sort out transport, learn the language and buy anything required to
handle a different climate. And you may even need to arrange documents like passports and visas -
all of which takes time and money. Generally speaking, staying close to home avoids this
complexity. You can just book flights and accommodation on the hoof and cross the country the
next day if that's what you'd prefer. So if you're the kind of traveler who can't be sure when their
free time arises, domestic breaks could be best.

Insurance issues could make a difference

When we travel anywhere, we need to be insured against property loss and health issues, but this is
another area where the hassle and cost of traveling can differ. Sticking to domestic flights can
eliminate the need to haggle for cheaper international travel insurance and cut down on paperwork.
That's good for time-poor travelers who want to keep their admin tasks to a minimum. Then again,
many insurance packages for international trips include everything you need in one purchase. When
you can take care of health, property loss, potential travel cancellations and financial problems in
one transaction, it's not going to be a huge drain on your time.

11. To attract or captivate

12. to go somewhere or to move in a particular direction
13. an informal word for someone who travels a lot

14. to make somebody well-acquainted with something new
15. make one's way across

16. The state or quality of being complicated

17. Emotion or impression

18. A thing that uses up a particular resource.

19. To involve something as an inevitable part or consequence
20. To completely remove or get rid of

21. To be convenient for somebody’s way of living

22. To do something to become less anxious

23. A line or border separating two countries

24, Without proper thought or preparation

25. Irritating inconvenience

Complete the text with the appropriate words (26-40).
Mind that it may change its form:

a) Area f) Platforms k) To face

b) Acronym g) Competition 1)  Non-resident
c) Interpretation h) To eliminate m) Subject

d) Challenge 1) Force n) To impose

e) Provisions j)  To register 0) To amend

NEW NORM AMENDS THE GENERAL LAW OF TOURISM
On December 11, 2020, Congress approved the text of the law that 26) the General Law of
Tourism and issues other 27) . The law is expected to be approved by the Presidency of
the Republic in the next days to enter into 28) .
This norm modifies Law 300 of 1996 and regulates new aspects in terms of sustainability,
sanctions, promotion, and reactivation of the sector, as well as the provision of tourist services
through electronic or digital 29) , among other things.
This new tourism law is approved at a time when this sector is 30) a deep crisis due to the
pandemic and, recently, to the winter season. According to CITUR by July 2020, 31)
visitors to the country fell by 99.2% compared to the previous year.
Among the most innovative and controversial issues in this law is Title 6, which regulates tourism
services provided by operators of electronic and digital platforms. Until now, this had been a gray



32) in tourism services in Colombia. Definitely, new technologies represent a regulatory

33) in which the authorities must promote innovation, job creation and other benefits that
these ventures provide, without neglecting free 34) and the protection of consumer
rights.

In this way, the law - in its article 32 - establishes a series of special obligations in head of the
operators of electronic or digital platforms that provides tourism services. The following were
among the special obligations: (1) Have active registration in the National Tourism Registry
(“RNT” for its 35) in Spanish). (2) Interoperate with the RNT so that whoever uses the
platform has a current registration under that registry, which must be visible on the platform. (3)
Restrict and 36) advertisements from tourism services providers not registered in the RNT.
(4) Pay the parafiscal contribution for the promotion of tourism.
An initial 37) of these obligations could lead to the conclusion that all the people who
occasionally or regularly offer their properties on electronic or digital platforms as hosts and for
tourism purposes, must be 38) with the RNT and comply with all the other obligations
that come from the said registry.
The paragraph of the article provides that the fulfillment of some of such provisions will be 39)

to the RNT’s interoperability qualification and grants a period of twelve months from the
effective date of the law to comply with the stated obligations.
Besides, the law indicates that the electronic platform of tourism services operator will be liable to
the consumer for misleading advertising if it allows the tourism services providers to use the
platform without being registered in the RNT.
Certainly, this is an issue that requires additional regulation, but the text approved so far 40)
on the operators of the electronic platforms for tourism services additional burdens, that will impact
their profitability and force them to modify their business model.
(https://cms.law/en/col/publication/new-norm-amends-the-general-law-of-tourism-and-regulates-
the-provision-of-tourist-services-through-electronic-and-digital-platforms)
II.
Familiarization trip is a trip exclusively for travel agents that are provided by suppliers or travel
operators. Sharing your travel experiences is a great way to gain professional credibility, attract new
clients and build interest in your travel consulting services.
Imagine that you have just returned from the fam trip. Complete the fam trip report.

FAM TRIP REPORTTell us where you’ve been:Destination(s): _ Name of Cruise/Tour (if
applicable):__ Cruise Line and/or Tour Provider:___Ship and/or Hotel/Resort Name(s):__Duration:
Dates Traveled:

Tell us about your trip:

Please answer all four (4) questions below in a minimum of 3-4 sentences. Try to be as descriptive
as possible:

What did your itinerary look like? How would you rate it: good or bad? __

What were the highlights of your trip overall, what did you learn that a client would not find online
about this trip,supplier or destination — what insight did you gain?

How were the accommodations? Include information that is worth mentioning about your room as
well as any otherroom(s) you visited:

Who is this trip most suitable for? Why? __

Choose a minimum of three (3) questions below to answer about your experience:

Is there anything clients or fellow consultants should know or be careful about?__How was the
dining and entertainment on the ship/tour? _

What interesting activities did you do while in port?

Are there any pre and/or post packages you would particularly recommend with this sailing/tour?



Finally, if there is anything else about your trip that is noteworthy and should be shared with
travelers, please tellus about it below.

CARD #1 (5 students)

Case Background: Article 1. Tourism’s contribution to mutual understanding and respect between
peoples and societies.

Tourist friendly attitude is the surest way to promote tourism. Promoting tourism is like promoting
the larger goal of peace and harmony around the world. Tourism is a driving force for poverty
alleviation, job creation and social harmony and role of tourism in creating mutual understanding
and Social harmony can be the leading one. If there is any destination in the world, which offers the
widest choice to tourists, it is India. Nature tourism, culture tourism, exotic tourism, adventure
tourism and spiritual tourism we have everything in India to cater to the diverse preferences of
domestic and international tourists. Nothing makes a better and more lasting impression on a tourist
than a courteous, friendly and helpful approach. A tourist who goes back with happy memories
advertises the cause of tourism in that country far better than anything else we can think of.

Objective: Run a panel discussion. Decide what can be suggested to improve the situation at this
potential tourist destination.

Tips for a panel moderator:
1. Keep the Panel Small and Focused: The ideal panel number is the “fabulous four”—four
experts in the chosen topic who have different experiences and who don’t always agree with each
other.
2. Get to Know Your Panel Members: Plan out whether each speaker will be given a set amount
of time, or if the session will be wholly interactive, meaning a moderator firing questions at the
panel.
3. Plan the Questions Ahead of Time: No one likes to be surprised by curveball questions.
4. Meet and Greet the Day or Night of the Event: Arrange for you and your panel members to
meet in the Speakers’ Lounge or the actual session room to introduce themselves and check in.
5. Introduce the Panel Members: When it comes to introducing the panel members, you have two
options. 1) You can have each panel member introduce him or herself with a short two-minute
introduction, or 2) You can introduce the panelists.
6. Prepare Your “Cutoff Phrases” Ahead of Time: Be prepared to cut off long-winded panel
members or those who ramble off topic (e.g. ““You have an interesting point there, but we want to
know more about .”; “Thank you, Julie. Now let’s hear Bob’s perspective on this topic.”)
7. Give a Gracious “Thank You” to Each Panel Member

6.3. [Ipumep 3K3aMeHANMOHHOI0 OMJIeTa/OnjieTa IJisl CAa4YM 3a4eTa

denepajbHOE TOCYIAPCTBEHHOE 00pa3oBaTe/ibHOE OKKETHOE YUpeKIeHue
BbICIIEr0 00pa30BaHus
«®unancoBblii yauBepcuteT npu I[lpaBurenscrBe Poccuiickoii @enepaunm
(ApocaaBckuii puianan OUHYHHBEPCUTETA)

Kadenpa «l"ocyapcTBEHHOE U MYHUIIMNIATbHOE YIIPABICHUE U MEANAKOMMYHUKAILIUN
Jucuunnuua «/HOCTpaHHBIN A3bIK B UHAYCTPUU TYpU3Ma U TOCTEOIPUMMCTBA»

Ounnain Apocnasckuit ®opma o0yueHHs ouHas

Cemectp 5 Hanpasnenne 43.03.03 «"ocTuHUYHOE 1e10», TPOduib «I OCTUHUYHBIA OU3HECH

BUWJIET JJISA CIAYH 3AYETA Ne 1

No Bompock! Ounera MakcumanbHbIi
n/n Oan




1 | Teopernueckuii Bonpoc 1. 15 6annoB

2 | Teopernueckuii Bonpoc 2. 15 Gannos

3 | IlpakTUKO-OpUEHTUPOBAHHOE 3aJ]aHUE. 30 6amoB

ITonrorosun Damvumug U. O.

VYr1Bepxaaro:

3aBenytomiuii kageapoit dammmug U. O.

«l'ocynapcTBeHHOE U Hara xx.xX.20XX T.
MYHHIIUIIATBHOE

yIpaBJieHUE U

MeANaKOMMYHUKALIAN

IIpumep 3K3aMeHANMOHHOI0 OWJIeTa

denepajibHOE TOCYIAPCTBEHHOE 00pa3oBaTe/ibHOE OKKETHOE YUpeKIeHue
BbICIIEro 00pa30BaHus
«®unancoBblii yauBepcureT npu I[lpaBurenscrBe Poccuiickoin @enepaunm
(ApocaaBcknii puianag OUHYHHBEPCUTETA)

Kadenpa «l"ocyapcTBEHHOE U MYHUIIMNIATbHOE YIIPABICHUE U MEANAKOMMYHUKAIIUN
Jucuunnuua «/HOCTpaHHBIN A3bIK B UHAYCTPUU TYpU3Ma U TOCTEOIPUMMCTBA»

Ounnain Apocnasckuit ®opma o0yueHHs ovHas

Cemectp 6 Hanpasnenne 43.03.03 «"ocTuHUYHOE 1e10Y», TPOdUib «I OCTHHUYHBIA OU3HECH

3K3AMEHAIIMOHHBINA BUJIET Ne 1

No Bomnpocer Ounera MaxkcumanbHbII
n/n Oann

1 | Teopernueckuii Bonpoc 1. 15 6annoB

2 | Teopernueckuii Bonpoc 2. 15 6annos

3 | IlpakTUKO-OpUEHTUPOBAHHOE 33JIaHUE. 30 6amnoB
ITonrorosun Damvumug U. O.
Yr1Bepxaaro:
3aBenyromnuii kadeapoit ®Pamunus U. O.
«l"ocynapcTBeHHOE U JHara xx.xx.20xX T.
MYHHULUNAIBHOE
yhpaBJIeHUE U
MEIMaKOMMYHUKAIIID»

7. @opMbl BHEAYIUTOPHOI CAMOCTOSITEJIbHOM Pad0ThI CTYIEHTOB, IPeXyCMOTPEHHbIE
yY4eOHBIM INIAHOM

7.1 BoinosiHeHne (pOpMBbI TEKylIero KOHTPOJIS
LISTENING
Questions 1-7
Complete the notes below.
Write NO MORE THAN THREE WORDS AND/OR A NUMBER for each answer.
TRAVEL AGENCY

[Example |Answer




Name of tour: Magic One Day

Departure time: 1 on Saturdays

Return time: 6:00 p.m

Transportation: 2 or minibus

Group size: 15 — 25 tourists

Cost: 3 per person including 4

Peak season: tourists need to 5 2 days ahead.
Payment: 6

Reference number of tour: 7

Questions 8-10

Choose THREE letters, A-G.

Which THREE attractions can tourists visit at present in Edinburgh?
A City Hall

B Old Castles

C Zoo

D Art Studio

E Royal Palace

F Seabird Centre

G Aquarium

READING
Read the text and mark the statements as T/F/NM.

How technology has transformed the travel industry
There has been a digital revolution for holidaymakers, and technological advances may see
increased personalisation take off.
At the turn of this century, planning a holiday might have entailed a visit to the local travel agent. Or
forthe more adventurous traveller armed with a well-thumbed guidebook, relying on trusted word-of-
mouthrecommendations to set their travel agenda. Today, thanks to breakthroughs in technology
and high- speed internet, travellers can book their own flight and hotels online, choose to stay in a
stranger’s house,and rather than entering that unfamiliar restaurant with trepidation, search online
reviews on their mobilewhile connected to the hotel Wi-Fi.
“Digitalisation has given us choice in a big way,” says Tamara Lohan, co-founder and chief
technologyofficer at boutique hotels website Mr & Mrs Smith. “More people are travelling than
ever before, and companies like Airbnb encourage younger people to explore sooner, and in a more
cost-effective way. Technology has also given us more information on the place we are going than
ever before. Want to know if there is an artisan chocolatier close to your hotel in Amsterdam? Well,
now you can — in seconds.”
In the digital age, we’ve become a generation of DIY travellers who plan, manage and book travel
online.So what has this meant for businesses in the travel industry?
For travel agents, the rise of digital has severely disrupted the industry. “Traditional travel
distribution in which high street travel agencies played a dominant role was revolutionised with
online travel agencies and direct distribution through airlines and hotels’ websites acquiring a
key role,” explains
Angelo Rossini, contributing analyst at Euromonitor International.
“Low-cost carriers and online travel agencies were the clear winner of the online travel revolution
overthe past 15 years, changing the way today consumers plan and book their trips. Tour operators
sufferedthe rise of independent travel and are today embracing the online and mobile channels in
order to stay competitive,” says Rossini.
While the internet killed off many high street travel agents, others have been forced to adapt to a
very changing marketplace, with many embracing the internet by introducing online bookings.
One of the biggest disruptors to the travel industry has of course been Airbnb, which spurred the
launchof other similar online-only companies such as One Fine Stay.



Technology has also presented new opportunities for small businesses in the travel sector, allowing
consumers worldwide to stumble across say a B&B in Brighton or luxury safari park in Kenya
throughonline review sites, social media and the businesses’ own websites.

So how will technology shape the future of travel? “The next few years will see travellers requiring
an increasingly personalised service, with companies able to suggest them customised products on
the basisof their profiles and past behaviour,” says Rossini. With many travellers already seeking a
more customised and “local” experience, truly personalised trips are already beginning to take off.

1. Digital revolution for holidaymakers means increased customization.

2. Due to technology advancemenets and high-speed internet, travellers can book online
accomodation,car hire, air tickets and unfamiliar restaurat.

3. Firms like Airbnb enable younger people to travel in a more costly way.

4. The travel industry has undergone technological disruption, altering Traditional travel
distributionin which high street travel agencies played a dominant role._

5. Travellers are seeking a more “local” experience rather than customised products based

on theirprofiles and past behaviour.

GRAMMAR

Complete the newspaper article with the correct verb form.

Integrating ethics into tourism: beyond codes of conduct

The industry is 16) faced/facing/faces with increasingly pressing challenges but embedding ethics
intocore strategy makes good business sense

As the world's largest service industry, contributing an estimated 5% to worldwide GDP, tourism
17) created/creates/create both jobs and wealth but also has clear social and environmental
consequences. The industry is therefore faced with a range of increasingly pressing challenges.
Over the last few years, hotel companies 18) has made/made/have made a determined effort to deal
with the impact their business activities have on the environment, particularly by measuring and
reducingtheir carbon and water footprints. Both major international hospitality companies and small
businesses recognise that 19) it is/there are/these are tangible benefits in doing this, including real
efficiency gainsand an improved corporate reputation.

Another closely linked challenge for companies is how to manage the ethical operation of their
business.Ethical issues 20) arise/are arising/have been arised in four main areas: the supply chain,
the local community (in the tourism destination), the workplace, and customers. There may be
concerns about forced labour in the supply chain or exploitation of migrant workers in the
workplace for example; or local people may — often rightly — 21) perceives/perceived/perceive be
that they have little or no share in the economic benefits of tourism, while bearing a
disproportionate burden from environmental degradation.

In 1999, the UN World Tourism Organisation (UNWTO) 22) has devised/devised/had devised and
adopted a global code of ethics for tourism, designed to minimise the negative effects of tourism
activityon destinations and local communities, which 23) was officially recognised/had officially
been recognised / officially recognised by the UN in 2001.

Encouragingly, there is evidence that the hotel industry 24) assuming/is assuming/assume a
proactive,collective approach to human rights and business ethics, incorporating human rights risk
mapping, employee training on responsible business, and sustainable local benefits. Major hotel
companies 25) have taken/took/are taking significant steps in the past few decades to integrate
policies on human rightsinto their stated policies on business conduct and ethics.

Adapted from: https://www.theguardian.com/sustainable-business/blog/integrating-ethics-into-
fourism

VOCABULARY
For questions 1-10, read the text below. Use the word given at the end of some of the lines to form
a wordthat fits in the gap in the same line. There is an example at the beginning (0).



The (0) tourism industry has reached an unprecedented level |GLOBALISAT|Answers:

country every year.

much of this demand is being fuelled by rising household incomes in
emerging economies — not only the Brics (Brazil, Russia, India and
China)but increasingly across the rest of south-east Asia and Latin
IAmerica. In addition to increasing levels of international travel, it is
estimated that another five to six billion people travel in their own

of demand. ION GLOBAL
For the first time in history, the number of tourists (26)

...................... CROSS

international borders in a single year reached over one billion in

2012,according to the United Nations World Tourism Organisation

(UNWTO).

While just over 50% of these tourist (27)  were from Europe, ARRIVE

Given these statistics, it is little surprise that tourism is one of the
world'sfastest-(28)  industries. GROWTH

communities and

Yet while the positives are often widely broadcast — tourism
currently accounts for 9% of world GDP, $1.3tn in exports and 6% of]
world trade, aswell as bringing economic (29) to local BENEFICIAL

encouraging greater global connectivity — the negatives are less likelyEMIT

backdrop for a recent

travelgroup TUI Travel.

to bediscussed, including greenhouse gas (30) ............ ,  |[CONSUME
water (31)

.................. and waste management.

How the tourism industry can manage this dramatic growth, while

reducingits less (32) ...eeveneen consequences, formed the SUSTAIN

Guardian roundtable discussion sponsored by international leisure

Match the terms with the definitions.

41 travel aggregator site

a) 1-3 hour flight

42 tour operator

b) different product line on a single platform (Air tickets, Hotels, car
rental)

43 tourist route

c) tourism that can be sustained over the long term because it results
in a net benefit for the

social, economic, natural and cultural environments of the area in
which it takes place

44 sustainable tourism

d) a route developed to attract tourists to an area to view or
experience something unique to

that area (e.g. wine route, whale route, heritage route, battlefield
route)

45 short haul

e) a person or company which creates and/or markets inclusive tours
and subcontracts with

suppliers to create a package

WRITING

Essay

Write an essay on the future trends and prospects of hospitality industry. Mention at least 2 current
trends and dwell upon the ways they affect the sphere (at least 250 words).

Use a well-structure template, give an introduction, describe a place, mention the duration and
accommodation of your trip. Speak about everything you find noteworthy. Provide your readers

with some tips.




7.2. PexoMeHyeMble HCTOYHUKH HH(OPMALMU:
OcHoBHas JInTEpaTypa:
1. Aarnuiickuit sa3eik. U 3 = English for students majoring in Tourism. P. 3: YueOnoe nocoOue s
CTYACHTOB OakanaBpuara, o0yd. o Hamp. "Typusm", npoduis “MexmayHapoHbIi Typu3M™ /
JI.H.Konnpartiok, A.W. Jlareps, T.H. JlroOumosa, O.B.MemepsikoBa; PUHYHUBEPCUTET,
JenapTameHT sS3bIKOBOM MOATOTOBKHU. - MockBa: [Ipomereit, 2018. - 166 c. - Tekct
HenocpeacTBeHHbIH. - To xe. - ObC Jlans. https://e.lanbook.com/book/121573. — Teker :
AIEKTPOHHBIMN.
JonosHuTeILHAS JTUTEpPATYypa:
2. Jlesuenko B.B. Anrmmiickuii si3bik. Y. 2 = English. P. 2: Yue6noe mocobue asst cTy1eHTOB
OakanaBpuata, o0yu. no Hamp. noarot. "Typusm" / B.B. JleBuenko, O.B. Memepsikosa, A.1.
Jlarepp; ®uHyHHBEepcHTET, JlenapTaMeHT A3bIKOBOM MOATOTOBKH. - MockBa: @UHYHUBEPCUTET,
2016. - 144 c.; 9,0 n.1.- Tekct : HemocpeaACTBEHHbINU. - To xe. — VmeeTcst AIeKTpOHHAs BEpCHSL:
DneKTpoHHBIC TeKCTOBBIC NaHHbIe (1 dair: 16,7 M06). — JlocTyn U3 JIOKAIBHON CeTH
®unynusepcurera (urenue). — URL: http://elib.fa.ru/rbook/levchenko.pdf. - Tekcr :
AIEKTPOHHBIMN.




